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In most Yi areas in China, the local people
depend on corn as their staple food, which
is supplemented by buckwheat, rice,
potato, wheat and oats. Corn, buckwheat
and wheat are grounded into ßour and
used to make pancakes, which are then
toasted by a Þre; oats are used for fried
noodles while potatoes are cooked and
toasted. While cooking beef, pork, mutton
and chicken, people often boil the meat in
large pieces. In Greater and Lesser
Liangshan Mountain and other areas, the
meat of the dog is not allowed to be eaten
and people usually do not eat the meat of
the horse, the snake or frog. Most Yi people
like eating sour and hot food and drinking
alcohol. Yi are good at brewing and always
treat the guests with alcohol on various
occasions. In some areas, people still use
wooden utensils while eating.

Monogamy is the basic marital system for
the Yi and Lolo ethnic groups. The marital
customs and practices, however, vary
according to different groups and locations.
In southern and north-eastern Yunnan
Province, the marital custom of Yi
nationality is similar to that of the Han
nationality. Marriage used to be arranged
by their parents; the parents would Þrst go
to a fortune-teller to make sure that their
birthdays are compatible with each other.
Then the bridegroomÕs family sends
betrothal gifts to the bride and welcomes
her with a bridal sedan chair. In Liangshan
Mountain, a hierarchical marital system is
strictly observed by the Yi ethnic group.
Paternal cousins are encouraged to marry
and widows are allowed to remarry.
However, marriages between maternal
cousins are forbidden and people who go
against it could be put to death. In some
other places, feigned Òkidnapping of the 

brideÓ is practised to add to the joyous
atmosphere. The bridegroomÕs family send
people to the brideÕs home at a prearranged
time to snatch the girl and carry her home.
The girl is supposed to cry aloud for help,
and her family members and relatives
pretend to chase after the kidnappers. In
other cases, when people from the
bridegroomÕs side go to fetch the bride, her
people would Þrst ÒattackÓ them with
water, cudgels and stove ashes, then treat
them with wine and meat after a
frolicsome scufße, Þnally letting them
take the bride away.

The couple are allowed to divorce. If the
bride wants a divorce, the woman could
only remarry after her family had returned
the betrothal gifts and apologised to the
groomÕs family. In the case of the groom

wanting to get divorced, the brideÕs family
could keep the gifts and ask for an apology
from the groomÕs family. In some areas,
married women may stay in their own
home for a couple of years after marriage.

For Yi and Lolo ethnic groups, patriarchal
and nuclear families are typical, with the
members including parents and dependent
children. Among the Yi ethnic group in
China, women always manage and make
decisions in domestic affairs, while other
members including parents and brothers
have to manage the arrangements for
unmarried girls. In distributing the
inheritance among the sons, the property of
the deceased is generally handed down to
the closest relatives. When the eldest and
second sons get married, they usually move
out and build their own families, while the
youngest sons stay with the parents and
inherit a larger portion of the property. 

The daughters are not entitled to inherit
any property of the parents, but receive a
dowry from the family. Among the Yi ethnic
group, uncles on the motherÕs side are
highly respected, with a close relationship
between them and their nephews.

The Yi children traditionally carry their
fatherÕs surname. Such a practice makes it
possible to trace the family tree back many
generations. In the Liangshan Mountains,
this kind of clan system Ð clan groups-
continued up to 1949 when the PeopleÕs
Republic of China was founded. Each clan
group consisted of a variety of subgroups
down to the next ten generations, which
included many nuclear families. All the
members under the same clan group were
obliged to help and protect each other,
while the head and committee of the clan
group handled any internal affairs.

In the earliest times, the Yi in China
practiced cremation. However, since the
Ming and Qing dynasties, many areas now
bury the dead bodies of their ancestors in
cofÞns under the ground, which is similar
to the Han nationality in old times.
Currently only the Yi in Liangshan
Mountain still practice cremation.

Religious Activities and 
Traditional Festivals

ÒThe Torch Festival,Ó held around the 24th
of the sixth lunar month, is the most
common and grandest traditional festival
for the Yi in China. During the festival, the
Yi in all villages carry pine torches and
walk around their houses and Þelds at
night. After making their rounds, the Yi of
the whole village gather around bonÞres,
playing moon guitars and mouth organs,
dancing and drinking wine throughout the
night. The Yi in some places stage horse
races, bull Þghting, playing on the swing,
archery and wrestling. 

Most of them also celebrate Spring
Festival, Tomb Sweeping Day and Dragon
Boat Festival, as do the Han. In Liangshan
Mountain, the local Yi people celebrate
their own New YearÕs Day, which is not
Þxed but generally falls between the 11th
and 12th lunar months. In celebrating the
New Year, the whole family gathers and
slaughters cattle, sheep and pigs to offer
sacriÞces to ancestors.

Monogamy is the basic marital system 
for the Yi and Lolo ethnic groups. 
The marital customs and practices, 

however, vary according to different 
groups and locations.
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Essentialism and Reductionism

The studyÕs approach was cognisant 
of concerns of essentialism and
reductionism, and the dangers of using a
simple black/white dialectic, with the
white group providing the normative
frame of reference for the analysis of the
ÔblackÕ other (Grosvenor, 1997; Loomba,
1998-2005; Osler, 1997; Lago, 2006). This
dialectic, however, served the purpose of
issues identiÞcation highlighting areas
upon which to focus strategic attention.
The integration of individual narratives,
featuring life experiences and awareness
of supporting and hindering issues and so
on, provided a better understanding of
complex issues associated with race and
managerial engagement, especially for
black people.

Ethnic Groups Profiling

This approach was not aimed at
undermining the relevance of single ethnic
group research, such as that which is black
and ethnic minority focused (see Osler,
1997). Essentially, it supports the
identiÞcation and illumination of issues
and variables which are associated with
black peopleÕs management participation,
progression, performance and survival in
Further Education through ethnic groupsÕ
(primarily, black and white) lenses. 

The comparative approach adopted did not
utilise the white respondents in the
context of establishing the norm (Lago,
2006; Osler, 1997; Williams, 1997a, 1997b;
Grosvenor, 1997), but as a means of
identifying differences between groups.
The existing reality in Further Education
demonstrated differences that were
generally taken for granted by the
ÔmajorityÕ ethnic group members as having
little or no perceived impact, but which
signiÞcantly affected black peopleÕs
progression, participation, performance
and survival within Further Education
(Mackay and Etienne, 2006; CBSFE, 2002a,
2003; NBM, 2006; LSC, 2004; CEL, 2006;
Melville, 1998).

Black Demography Diversity and
Uniqueness of Personal Histories

Underpinning the exploration was an
awareness of the uniqueness of personal
histories, social cultures, life experiences of
individuals and social groups classiÞed as
ÔblackÕ as informed by racial, gender and
class differences. 

The diversity within black demography was
acknowledged. Grosvenor (1997), Osler
(1997), CBSFE (2002a) and Lago (2006)
point out that the ÔblackÕ experience is in no
way common except in terms of a common
life experience in Britain or for that matter
any other white westernised society.
Loomba (1998) further emphasises the
differences and similarities, a perspective
similarly acknowledged by respondents, in
life experiences within Ôpost-colonialÕ and
neo-colonial environments. Although, being
historically inßuenced by the same
phenomenon of racism and racial prejudice,
the experiences in different post-colonial
and neo-colonial contexts have created
different legacies for their residents. The
legacies therefore resulted in different
perceptions, different values and ways of
seeing and experiencing the world (Fanon,
1963; Williams, 1997; Lago, 2006). This
dilemma was signiÞcant to the study and
accounted for variations in informantÕs
perception of the same phenomena of black
managerial engagement.

Suitability and Acceptability of
Demographical Classification

Although life experience within the same
geographical context may be different, there
are nevertheless similarities which warrant
highlighting. The subtext, therefore, is that
the meaning assigned to experiences within
the context of educational management may
also be inßuenced [negatively or positively
or by a combination of both]. Personal
exposure may lead to different perceptions
of ÔsuitabilityÕ and ÔacceptabilityÕ (Jenkins
1986) associated with the nature of black
peopleÕs progression, participation,
performance and survival in Further
Education management. 

For example, respondents noted variations
in the progression, participation,
performance and survival patterns in
Further Education management amongst
people of Black Caribbean, Black Africans
and Asians heritage backgrounds,
regardless of geographical nurturing.
Several respondents state that, although
under-represented within the Further
Education sector, within the black
demographical designations, Asians
seemed to be preferred for management
over Black Caribbeans; likewise Black
Africans preferred to Black Caribbeans.

Lack of Observation of 
Mentoring in Practice

Ideally, the researcher would also have
liked to observe mentoring activities in
operation through a case study analysis.
Black respondents acknowledge major
challenges in sharing personal and
sensitive information within ÔpublicÕ space
Ð space comprising of more than two
people. The dynamic of mentoring which
involved engaging with white and
sometimes black peers in professional and
social contexts, where sharing of personal
limitations/weaknesses, and for that
matter, personal strengths, is necessary was
identiÞed as a major challenge for some
respondents. ÒI do not use my mentor
because I cannot open up fully on a
personal level.Ó (NM3b). Therefore, given
the nature of mentoring activities and
attendant issues of privacy, sensitivity and
conÞdentiality, observing mentoring
activities was problematic. Moreover, the
research literature acknowledged that
mentoring relationships lose authenticity
and validity during the presence of external
observers, being intrusive rather than
supportive to the mentor/mentee
relationships. It was unlikely that
observation would reveal anything that
would have signiÞcantly added to the
evidence generated through the interviews.

These limitations and challenges were
resolved by in-depth exploration of
respondentsÕ personal mentoring
experiences as mentors and mentees, and
as observers of mentoring activities within
and outside of respondentsÕ organisations.
Where mentoring partnerships
(mentor/mentee) were identiÞed within
the research sample both parties were
asked to comment on their experiences of
the personalised mentoring relationships.

Although life experience within the same
geographical context may be different, there are

nevertheless similarities which warrant highlighting.
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Anonymity and Confidentiality

The protection of informants was achieved
through the application of anonymity 
and conÞdentiality (see, for example,
Erlandson et al, 1993; Sieber, 1993; Bernard,
1994; Osler, 1997; Saunders, Lewis and
Thornhill 1997; Trochim, 1999). Use was
made of pseudonyms to hide the identity
of respondents and the withholding of
personal data and organisationsÕ identity.
Another dimension utilised to support the
ethical protocol has been providing an
honest representation of respondentsÕ
responses and the maintenance of
objectivity in data analysis. For Zikmund,
this includes Ònot being selective about
which data to report or where appropriate,
avoiding misrepresentation of its
statistical accuracyÓ (Zikmund, 1994 Ð
quoted in Saunders, Lewis and Thornhill,
1997: 114). For example, during the
research, some informants expressed
concerns about being identiÞed, especially
when presenting information which they
felt might portray them or their
institutions in an unfavourable light and
which therefore could make them
vulnerable. Saunders, Lewis and Thornhill
(1997) point to the need:

to consider ethical issues throughout the
period of your research and remain
sensitive to the impact of your work on
those whom you approach to help, those
who provide access and co-operation and
those affected by your results. (Saunders,
Lewis and Thornhill, 1997: 109)

Reciprocity

Finally, the issue of reciprocity (after
Edwards, 1993; Osler, 1997; Punch, 2000)
provided an ethical dilemma of sharing and
when to share aspects of the interviewerÕs
personal biography. In the interest of
fairness and professional courtesy when
the researcher was asked by informants to
comment on issues relating to his
institution or personal experiences this
was dealt with openly and honestly
outside of the context of the interviews.
For example one question that was
presented to the interviewer was about the
quality of his organisationÕs support for
black staff for senior management
progression. It was explained the although
no discrete provision was in place all
staff had equity of access to an ample

range of support resources, and that I
would be able to discuss this in more
depth outside of the context of the
current interview. This position of
withholding personal insights to the
issues under consideration subscribed to
OslerÕs (1997) position:

I did share aspects of my own biography
with those interviewees who asked
questions. This generally happened after
the participant had recounted their own
story, so the question of whether my
viewpoints might inßuence their account
did not arise. (Osler, 1997: 63)

III. PRACTICAL ISSUES – 
VALIDITY AND RELIABILITY
Emotional and Psychological Intensity

Earlier discussions illustrate that exploration
of race generates strong feelings of being
overly exposed with high personal,
professional and organisational risks and
implications. The element of race can invoke
reactions of silence, protective hesitation,
suspicion, cautiousness and self-imposed
amnesia and a general attitude of avoidance
or deßection and a general view of a
subject which must not, or should not really,
be broached without a real need to do so.
The evidence illustrates potential
dimensions of high emotional and
psychological intensity which could be
evident within this study (for both
respondents and researcher as they strive
to maintain a natural sense of self-
protection) as the study addresses issues
which required respondents to comment
openly and honestly on personal,
professional and organisational practices
and experiences and make critical
workplace observations on ÔraceÕ dynamics
in relation to black people, management,
leadership and mentoring, within their
educational environments. This potential
emotional and psychological intensity
raises the need for a discussion on research
validity and reliability.

Validity and Reliability
Authentication

This analysis is therefore underlined by
several questions: Has the study research
achieved what it set out to do? Did the
research capture what I wanted it to? Were
respondents honest? Although not a
scientiÞcally selected sample Ð does it
provide us with insight and understanding,
in other words, how reliable is the study?
What is the extent to which the research
can generalise with some certainty (after,
Zikmund, 1994; Sydenstricker-Neto, 1999,
2000; Trochim, 1999)?

Validity and Reliability
Authentication Application

Validity and reliability are achieved
through the application of the research
methodology. Key aspects of this relating
to validity and reliability are:

1. The interviews were conducted through
declared purpose and through a
generally standardised interview
agenda and instruments.

2. An appropriate sample size and type of
respondent provided access to the
different levels of organisational
functions and to external supporting
organisations.

3. The research sample was also drawn
from a wide geographical context which
can be described as north, central and
south of England. This sample also
covers a variety of race and gender
demographical classiÞcations, with 70
per cent of the sample coming from the
targeted group (black people).

4. The research instruments (interviews)
tested the effectiveness of research
through the pilot research and the
primary research evaluation questions
(see Q81 in the primary research
schedule) in terms of clarity and the
content coverage which addressed the
intended objectives.

I did share aspects of my own 
biography with those interviewees 

who asked questions
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5. The interview schedules explored the
central themes through planned
questions and supplementary questions.
The depth of the interrogation of
respondents stimulated a greater depth
of interviewee responses. The use of
supplementary questions aided clarity
of understanding and established the
honesty of responses.

6. Respondents generated ideas and
themes which were evaluated through
comparative exploration and analysis
in relation to published data to check
for commonality and difference.

Methodological Process – 
Justifiable, Valid and Reliable

Taking into account the nature of the
study, the diversity of the respondents, the
literature review and respondentsÕ
evaluations on the core themes (of
management, leadership, race, and
mentoring) the conclusion is that the
research methodological process was
justiÞable, valid and reliable. Reßecting
KvaleÕs (1996) perception of using
appropriate samples and methods, it took
into account the differences amongst
respondents mentioned above to obtain
signiÞcant knowledge from few subjects.

Honesty of Response Check

Other dimensions associated with the
concept of honesty of response (after,
Zikmund, 1994; Sydenstricker-Neto, 1999;
Trochim, 1999) were evident through a
number of areas.

1. Open discussions, and informal and
formal interviews were forthright 
and honest.

2. Detailed presentations, supported by
speciÞc examples (personally
experienced and observed), testify to
the integrity (honesty) of respondentsÕ
evidence (opinions, positions and
perceptions) which support the claim
for validity and reliability.

3. RespondentsÕ critical assessments
portrayed personal, peer, organisation
and sector strengths and weaknesses,
without prejudice. At times
respondents were more protective of
their peers and organisation than of
themselves. There were many
statements prefaced with the comment:

ÒI know I shouldnÕt be this open, about
my self or my organisation, but this
example, although it shows my
organisation in a negative light,
provides a better insight into the
nature of the situationÓ (SM6b).

4. The speed of responses (non-
hesitation) of unrehearsed responses
provided an in-depth insight into
respondentsÕ world of experience.

5. Validity was further enabled by
respondentsÕ honesty, veriÞed through
the process of in-depth checking of the
nature and authority of the commentary
and underscored by the content,
examples and illustrations. On several
occasions, honesty was ratiÞed by the
emotional display of pain and distress
whilst outlining and/or explaining the
impact of personally experienced
incidents within institutions and
sometimes within the public domain.

6. Utilisation of strategies that enabled
triangulation, both in terms of
interviews and comparative assessment
with other respondents and literature.
There are ample examples of
corroboration between mentor and
mentee and manager and staff
accounts. RespondentsÕ accounts were
given without any knowledge of other
contributors to the research.

7. Consistency of interview formality
(whether the respondents were
personally known to the researcher or
not) enabled a single agenda focus.
Thus, the interview context maintained
a professional dimension, a business-like
process. Informality, on all occasions,
was removed from the formal interview
regardless of whether the respondent
was known to the interviewer.

8. Asked for evaluation of the research
process, respondents formally critiqued
this with the same level of objectivity
as applied to the speciÞc aspects of the
research.

Validity and Reliability – 
Depth and Breadth Dynamics

Furthermore, the reliability of the study was
substantially strengthened by in-depth and
broad breadth of literature utilised to assess
and validate the Þndings. Validity was
achieved through the validation of evidence

from secondary and primary sources which
remained closely afÞliated to the aims,
objectives, assumptions and research
questions through research triangulation.
Reliability was supported through the use
of evidence based on a comparative
framework of primary data/Þndings compared
to related and recently published studies
and reports on black participation, progression,
performance and survival (such as CBSFE,
2002b, 2003; LSC 2004; NBM, 2005, 2006a;
Mackay and Etienne, 2006; CEL, 2006).
Regular checks were made with three
Further Education sector organisations to
source data. Key organisations were the
Learning and Skills Council (LSC) Ð funding
and supervising agent, the Network for
Black Managers (NBM, now named the
Network for Black Professionals Ð NBP) Ð a
network forum dedicated to the promotion
of black staff in FE, and the Centre for
Excellence in Leadership (CEL) Ð a sector
body established to promote the
development of management and leadership
provisions for and within the sector.

Analytical Instruments – 
Aid Validity and Reliability

In essence, the application of the
analytical instruments and adherence to
research design, research implementation,
data measurement (assessment and
analysis) and reporting protocol aided
validity and reliability.

IV. CONCLUSION

As stated within the introduction, the purpose
of this paper was to illustrate an aspect of
my PhD thesis study methodological issues
through a Ôcase presentationÕ, primarily,
classiÞed here as Ômethodological process
integrity analysisÕ. Essentially, the aim was
to illustrate how one study responded to
the health check question:

How strong is the ÔhouseÕ in this case, the
PhD study?

Godfrey Henry
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expenditure. However the fact that food
retailing is such a competitive market and
food is bought almost on a daily basis
makes consumers very sensitive to
movements in price or value.

According to a survey undertaken by
Gitsham and Gribben (2007)

food quality is shoppers most important
concern with 76% of shoppers surveyed
saying this is very important to them. This
was in contrast to 56% of shoppers stating
that price of food is very important.

However Gitsham and Gribben also point
out unsurprisingly, that price is much
more important to people with lower
household incomes than those with higher
household incomes. Their research also
reveals that one in three shoppers across
the income groups think that health,
environmental and social issues are very
important in relation to the food they buy.
These include fair prices for producers, fair
treatment of workers and animal welfare.

First hand evidence of consumersÕ
willingness to pay more for fair trade
branded coffee comes from a paper by
Arnot et al, (2006). The comparative prices
of conventional and fair trade coffees sold
in a Canadian university coffee shop were
adjusted up and down to discover the own-
price elasticity of the fair trade coffee. It
was discovered that purchasers of fair
trade coffee were much less price responsive
than those of other coffee products.

A report by Stancich, (2008) makes the point
that in a world where people are facing
tighter budgets, consumers will shift from
a throwaway culture to a more sustainable
one Ð paying slightly more for higher quality,
longer-wearing products and investing in
energy and cost efÞcient goods.

This may translate into the area of food
products into higher quality, better
ßavour items. However, when there is a
large family to feed; making the choice
between the large intensively reared
chicken and the small free-range one that,
even though it is smaller; costs more is not
always an easy one.

An area where ethical product suppliers
could potentially play to their strengths is
in that of their branding. Hartmann et al
(2005) point to a paper by Coddington,
(1993) that makes the point that green
brand positioning also implies satisfying

emotional needs and building an affective
relationship with the consumer.

Concluding Remarks

This paper has reviewed some of the
literature in relation to whether consumers
will carry on purchasing ethical (fair trade)
and green (organic) food products in the
current economic downturn, and which is
predicted to last for the next 12 months.

Evidence available suggests that
committed ethical consumers are less price
sensitive than consumers of conventional
food products Arnot et al, (2006) and
consumers are generally more aware of
environmental and ethical issues than
they were in previous recessions Gitsham
and Gribben, (2007).

However consumer awareness does not
always convert to purchasing behaviour as
demonstrated by Magnusson et al, (2001).
This gap between a positive attitude
towards ethical products and purchasing
behaviour was also demonstrated by
Carrigan and Attala, (2001).

In addition to these Þndings, are other
issues that have emerged since the last
recession of 2002 such as widespread
belief in the reality of climate change and
heightened concerns relating to health
and obesity in the general population.
This is backed up in the media by regular
articles on health and popular TV
programmes promoting healthy eating
such as Ôyou are what you eatÕ and Ôhoney
weÕre killing the kids.Õ

The ethical and green food market is now
much better established and has been
growing signiÞcantly in the last seven or
eight years, as has been highlighted by
results contained in the Co-operative Bank
Ethical Consumer Report.

For these reasons, it appears that
consumers who are already purchasing
ethical and organic products will continue
to do so in times of economic downturn as
they have experienced the practical and
emotional beneÞts of being associated
with these brands. Hartmann et al, (2005).
However, it may be more difÞcult to
persuade newer customers who may be
more price-sensitive to start buying these
products unless, as suggested by Gitsham
and Gribben, (2007), lower-priced products
are introduced into the market that compete
directly with conventional products.
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